


@ Innovation

= new and modified
products/services

« prototypes

« new manufacturing,
service and managerial
techniques/processes
- patents/licences

« publications/
presentations

The greater is the level of new ideas generation, the greater
is the amount of innovation (317 firms, 2002)
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The greater the amount of innovation, the greater the market
performance, and for the Top 20% — the financial performance
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